
 

 

                                                Time  Watch 
 
 
Some fifteen years ago I bought a wristwatch which cost all of £10. It has functioned 
perfectly, needing only a new battery every couple of years or so. It keeps time accurately, 
never requiring any adjustment. A bargain! 
 
I find myself therefore rather puzzled, even bemused by the adverts which appear in the 
broad sheet press and the glossier magazines for “de luxe” watches. The “Daily 
Telegraph” in  particular seems obsessed with these watches, with adverts appearing 
almost daily and with the occasional multi-page supplement extolling the virtues of time 
pieces by Breitling, Patek and of course Rolex. And there is a regular advert on Classic 
FM from a shop in London encouraging punters to bring in their expensive watch to trade 
in for an even more expensive one. Why would you want to do that? 
 
 As to how much these watches cost, the adverts remain coyly discreet. (“If you need to 
ask the price, you can’t afford it”).  A little digging in Google reveals that they are being 
sold for up to £50,000 each! So what do these watches, which cost more than a decent 
Landrover Evoque, actually do?  You guessed it!   They tell you the time, just like my £10 
job. Is that a different kind of time, a better kind of time? One would hope so, for all that 
money, but I doubt it. Unless I am missing out on some profounder philosophical 
interpretation, paying such a ludicrous price just to know the time of day has everything to 
do with show, appearance and an overblown ego. “Just look at me!  I am the kind of man 
that  can pay big money for a watch. Admire!‘   And conversely: “Look at poor old Dave 
with his £10 watch.  What a loser!” 
 
Now Apple has tossed its new watch into the fray. If it repeats the success of the iPad and 
iPhone it is likely to be a game-changer and sell in millions. Telling the time is the very 
least that the Apple watch will do. It can monitor your pulse rate, tell you the weather in 
San Fransisco and let you order from Amazon, just for starters. It is not so much a time 
piece but a micro computer worn on the wrist. Will the young phone junkies ditch their 
iPhones in favour of the watch and walk around with their left arms in the air like a Nazi 
salute struggling to read their latest e-mails on the tiny screen? And will I, a committed 
Apple fanatic, buy one? I very much doubt it. Price is one again an important 
consideration. The Apple watch starts at £299 for the basic model and rises to £9,500 for 
the 18-Carat Rose Gold version. Even more important is the fact that I would have to carry 
round a large magnifying glass in order to read the minuscule screen. I will stick with my 
ten-pounder, I think. 
 
But there is no escaping the fact that time is man’s deadliest foe and archeology is a 
constant and sometime troubling reminder of this. If a £50,000 watch could be buy me a 
little more of that valuable commodity I would cash in my premium bonds at once, - 30 
more years of reading, 30 more years of Schubert, 30 more years walking on the hills. 
Now that would be value for money and time well spent. 
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